








1983 INDEX 


TO ARTICLES IN 
PROGRESSIVE GROCER - 


Comal by Shirley pane Prespeaiive pee ‘er Riven h Saves 



































ADVERTISING & PROMOTION Month, Page DAIRY 
| Advertising in the great outdoors Aug 123-128 | The fresh new look in dairy June 36-50 
| Legal cloud lifts on coupon scanning Nov 15 Yogurt stirs up sales and profits Aug 137 
BAKERY DELICATESSEN 
New twists in service bakery operations April 147-154 Take-home ideas for deli and bakery (NGA) July 115-118 
Take-home ideas for deli and bakery (NGA) July 115-118 Deli i is 1 i in service © (FMI Survey) _Nov 117- 126 
BEVERAGES DIRECT STORE DELIVERY 
America’s growing favorite (wine) Nov 24-39 DSD keeps on truckin’ Aug 81-96 
BRANDS EQUIPMENT 
No names make a bigger name for themselves April 86 New faces (FMI exhibits preview) May 135-150 
ss vie 1984 Equipment Guide Dec 85-123 
BULK FOODS Tara T. -> Giscea kr cae pe a eau a 
New facts on bulk foods Oct 55-62 ETHNIC FOODS 
“s, Fiesta Mart: Houston's store for all nations April 25-36 
CANDY me 7 ; ae 
A new face for Halloween Sept 130-131 FOREIGN MARKETS 
re : PG goes to Japan Sept 123-128 
CHAINS ii en a 6 a ee 
. Fit and feisty (A&P’s James Wood) Oct 65-70. 116 FRONT END 
A lesson in survival (First National) Aug 99-106 More crafty Kraftmanship Mar 94-95 
Sales action at the front end June 63-74 
CONSUMERS Better management controls for meat Aug 49-52 
Don’t say *“‘basta”’ to pasta Jan 27 Plastic bags Dec 57 
The new consumer advocate: supermarkets Jan OS°OU: © age ee 
The supermarket experience... Feb 22) ~GENERAL MERCHANDISE 
Consumer trends Apr 123-132 ane Report °83 Jan 40-65 
Cautious consumers cling to cost cutting Expanded stationery depts. April 41-50 
} tactics May 77-80 GM promos create excitement, build profits Oct 73-82 
Cooking, cleaning, shopping (males) July 19 = : ee 
1983 Guide to product usage July 31-100 GQURMET FOODS 
Product safety...Consumer protection Aug 21 Gourmet: the democratization of fine foods Feb 34-50 
Consumer food expenditures...Single shoppers Sept 21 A gourmet guru talks about specialty selling June 99-110 
Getting consumers to read all about it Oct 105-110 See aE Ge SS 
GROCERY INDUSTRY TRENDS 
50th annual report April 55-142, 169 
A. C. Nielsen Report Dec 29-55 
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HEALTH & BEAUTY AIDS 






































The supermarket’s salad days 


HBA Report °83 Mar 125-161 
Shampoos & conditioners Aug 61-64 
HBA roundup (merchandising) Nov 109-114 
HEALTH & NUTRITION 
Nutrition info: label it (less) confusing? Mar 23-24 
Nutrition info on big signs sways shoppers May 17-20 
Health foods (Publix) June 79-82 
Putting a health lid on bulk foods July 17 
HISTORY 
Time capsules April 120, 140-142, 
169 
“INDEPENDENTS 
1983’s outstanding independents Mar 36-74 
FMI pledges allegiance to independents May 115-118 
MARKETS 
Competitive dynamics (N. Little Rock I) Oct 29-52 
Competitive dynamics (N. Little Rock II) Nov 55-74 
MEAT AND FISH 
Fresh fish (Foodarama) July 102-111 
Let em eat steak! July 131-140 
Better management controls for meat Aug 49-52 
MERCHANDISING 
Merchandising forecast: hot & heavy Jan 78-82 
Heating up autumn sales Sept 133-144 
The sounds of selling Sept 147-152 
NEW ITEMS 
What's new in products Sept 25-26 
OPERATIONS 
Store operations April 105-118 
Reverse vending Dec 71-84 
PERSONNEL 
How wil! it be in °83 Jan 67-68 
Nine trends to study now April 19-20 
Time and attendance cuts costs April 157-158 
Employee owners mix profit and pride June 105-110 
Dealing with problem employees June 113-115 
An ounce of prevention... Oct 85-88 
PRICES AND PRICING 
Costs and prices April 89-102 
PRODUCE 
Fresh ideas for produce Feb 78-92 
Take a hard look...produce department Mar 27 
A plum of a produce program May 131-132 
Florals Sept 88-98, 158-160 
Fresh produce - who buys what and why Oct 19 
Nov 102-108 
































PROJECTIONS 
Outlook April 133-139 
SANITATION 
When the sanitation inspector comes to call Feb 123-125 
SCANNING 
How to sell your scanning data 

(Scanning for profits I) Feb 63-72 
Free inventory fuels expansion 

(Scanning for profits II) May 93-96 
Better management controls for meat 

(Scanning for profits III) Aug 49-52 
Getting solid benefits from soft scanner data _— Sept 169 
2-way radio eases price maintenance 

(Scanning for profits IV) Nov 95-100 
SECURITY 
An ounce of prevention Oct 85-88 
Shoplifting statistics: seeing is believing Oct 101-103 
SERVICE DEPARTMENTS 
Time to turn your traffic into real 

extra income Feb 95-103 
Supers add sales bite by bite May 37-74 
Why film finishing ‘‘smiles’’ at Marsh May 163-170 
Peripheral vision (Stop & Shop) Aug 56-57 
STORE FORMATS 
Formats: superstores still lead the pack April 82 
Redefining the warehouse store May 26 
Mega-stores dominate July 21 
Super warehouse store Aug 32-46, 131-132 
A lesson in survival (Pick-N-Pay) Aug 99-106 
Hannaford’s new look in New England Aug 109-121 
STORE OF THE MONTH 
Shop ’n Save franchise stacks up Pittsburgh 

profits Jan 71-77 
How Jules Rose nourishes his Broadway baby Feb 105-113 
**We can’t make money on groceries”’ 

(Bob’s IGA) May 99-111 
The 35% solution (Irvine Ranch Farmer’s 

Market) June 87-96 
Beating the guys to the big draw 
(Santa Fe Minimax) July 123-129 
Ralphs’ macho move Oct 91-99 
The possible dream (Foodtown,Northport, NY) Nov 82-93 
TOBACCO 
Cigarettes face year of decision Mar 119-123 
WHOLESALERS 
One solution to two problems Feb 117-120 
Certified Grocers of California turns up 

the power Sept 31-76, 156 














